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D.I. Khlebovich 

UNIVERSITY COMMUNICATION CHANNELS TRANSFORMATION 

ON EURASIAN AREA: MASS APPROACH OR ORIGINALITY 

The article deals with the processes of university`s communication channels 

with target audiences transformation. Since universities have a specific role in creat-

ing the Eurasian educational system, it is necessary to increase their integration po-

tential, especially through the activation of communications through modern chan-

nels. It is shown that online channels contribute to building a dialogue between the 

organization and target audiences and generate personal content. The dilemma «a 

standard decision with an orientation to the experience of others vs a unique decision 

and a new experience» does not have a single solution. The university site is consid-

ered as the most important point of interaction through an online channel. Traditional 

and unique practices of using the university communication channels are presented. 

The conclusion is made about the necessity to find innovative and unique solutions 

that empower the growth of university's competitiveness. 

Keywords: internationalization of higher education, communicational channel, 

marketing communications, media environment, university. 
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